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The One Stop Marketing Shop: 
Gutenberg's Marketing Toolbox



• An understanding of the growth stages of 
the four critical digital marketing categories.

• Confidence in WordPress's support of 
your business through your growth stages, 
with a case study!

• Powerful ways to leverage Gutenberg's 
modular thinking for marketing.

What I Hope You'll 
Get From This



My name is Troy Fawkes and I've been in the 
digital marketing space for close to ten years. 
Besides being the founder of a digital 
marketing agency called Delta Growth, I'm an 
SEO, CRO and Analytics specialist with a 
development background.

Who Am I?

I love warm countries, rock climbing, scuba 
diving and WordPress.



Delta Growth is a Digital Marketing agency in 
Toronto, Canada that works with medium to 
enterprise businesses internationally to 
dramatically improve their performance online.

We are an organization filled to the brim with 
industry experts and specialists. You want 
success and we know how to get there.

Who Are We?

We also have a 6 hour work day with 3 days 
work from home per week.

...and we're hiring!



Brands We’re 
Working On

CARFAX
Well.ca
Maple 

Easigrass
Bargains Group

Excel Homes
US Stove



Growing a 
Business 
Online
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The Four Critical Digital Marketing Channels



A Case Study



New and 
Small 
Business



Paid Advertising

• Google & Facebook Ads
• Traffic directly to the home page
• Only 3-4 major "ideas"



Search Engine Optimization

• Home and Conditions pages
• Targeting ideas like "Online 

Doctors," "Virtual Healthcare," and 
"Online Prescriptions"

• Investment in Media & Partners



Search Engine Optimization

Powered by WordPress



Conversion Rate Optimization
• Strong brand identity
• Focus on education
• And unique selling point



Email & Marketing Automation

• Capturing Emails in Registration
• Onboarding Email Drip Campaign
• No research, metrics or A/B testing



New and Small Business Marketing
What are the table stakes for marketing as a new or 
small business?



Medium or 
Growth 
Business



Paid Advertising

• Prioritizing measurement
• Increasing spend
• Experimenting in channels
• Optimizing based on full cycle data



Search Engine Optimization

• New user intents such as geo-
specific, disrupting walk in clinics.

• Greater time investment in growing 
the site.

• Revised navigation.

Using WordPress Taxonomies!



Email & Marketing Automation

• Considering full user journey in 
communications.

• Creating unique paths for different 
users.

• Focus on activation campaigns.



Conversion Rate Optimization

• User Testing
• Data & Analytics
• Always On Optimization



Conversion Rate Optimization

Better Together



Medium or Growth Business Marketing
What are the table stakes for marketing as a growth or 
medium-sized business?



Mature or 
Large 
Business



Mature or Large Business Marketing

What are the table stakes for marketing as a mature or large 
business?



Mature or Large Business Marketing
Get crazy like Shopify



Gutenberg 
& Modular 
Thinking



• Features

• Unique Selling Point

• Social Proofing

• How It Works

• Pricing

• Reviews

• Calls to Action

• Videos / GIFs

• Simple Layouts

Blocks for Growth



• Pages targeting user intents for SEO

• Product and Service

• Location

• Industry and Demographic

• Problem/Process

• Competitor

• Seasonal

• Landing pages for Paid Advertising

• Code-free A/B/n Tests 

Rapid Content Creation



• Test re-ordering blocks across page types

• Test revising CTA blocks across your entire site

• Test adding and removing blocks

• Grow low-content page types with new blocks

• Target new keywords using dynamic blocks

Rapid Change



Thank You!
Slides are available at:

https://dg.agency/wordcamp-2018/

Digital Marketing Strategy Flow Chart is available at:
https://dg.agency/digital-marketing-strategy/

Find out more about Delta Growth at:
https://dg.agency/


